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NOTICE

All students of the B, Com Department are hereby informed that an activity on

"Case Study
on Brand Failure" will be conducted as per the details below:
@ Date: February 14, 2025
Q@ Time: 10:00 AM
¢ venue: Computer Lab
Attendance is mandatory for all students. Kindly ensure your presence on time.
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Near Taraksheel Chowk, Sanghera By-Pass Road, BARNALA-148101 (Pb.)
Contact: 98759-80038
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Report on Brand Failure Seminar for Commerce Students

The Commerce Department of S.S.D College, Barnala, organized a seminar on
"Case Study on Brand Failure" on 14th February 2025 in the Computer Lab.
The program commenced with a warm welcome to all students.

Activity Incharge, Prof. Harpreet Kaur, discussed various cases of brand
failures, including Tata Nano, Bisleri Pop, Kingfisher, Onida, and more. She
highlighted key factors that contribute to brand failure, such as poor market
research, ineffective communication, and misalignment between product
offerings and customer expectations.

The aim of the seminar was to analyze real-world instances of brand failures,
understand the reasons behind their decline, and draw lessons that businesses
can apply to avoid similar mistakes.

The seminar concluded with insights from Prof. Bharat Bhushan, who
emphasized the importance of maintaining a flexible strategy, actively listening
to customers, and fostering continuous innovation. He also shared his
experiences, stressing that while expanding a business, it is crucial to focus on
"what not to do'" rather than just what to do.

By studying these examples of brand failure, students gained valuable insights
into the complexities of branding and the significance of adapting to market
shifts and consumer needs to achieve long-term success.
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